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Demo report showing the companies, people, and buying signals behind your 
website traffic. So you can see who's visiting, identify active buyers and turn 
them into ready-to-run audiences.



Your Buyers Are Already on Your Site. 

You Just Can't See Them.
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Picture this — a VP of Marketing from your target account list spends 6 minutes on your 

pricing page. A Director at a company you've pitched twice reads three case studies. A buyer 

from a Fortune 500 opens your product page, leaves, comes back the next day.

Right now, you'd never know any of this happened. With visitor identification, you would.

None of them fill out a form.

See Who's  
Showing Up

Real names. Job titles. 

Companies. Know 

exactly which accounts 

are researching you — 

and who inside those 

accounts is doing the 

looking.

Know Who’s  
Really Worth 

Your Time

Marketing Director 

visiting your pricing page 

3 times isn't the same as 

a intern browsing your 

blog. Filter by seniority, 

ICP fit, and engagement 

— focus on visitors who 

can actually become 

customers.

Get Confidence in 
You Campaigns

Show leadership that 

your marketing reaches 

exact buyers they want 

to have as clients. See 

who visited, how they 

match your ICP, and 

which campaign brought 

them in.

Traditional Analytics Website Audience Intelligence

1,247 sessions recorded over the 

current month

LinkedIn campaigns identified as 


a traffic source

200 total clicks generated by the 

active campaign

Sarah Chen, VP Marketing at Stripe, 

visited pricing 3x this week

42 ICP prospects from LinkedIn ads, 

12 showing high intent signals

73% of ad clickers that match your 

ICP profile



The Analytics View Behind Buyer Identification
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A unified analytics view that combines traffic, identity, engagement, firmographics, and 

seniority in one place.
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Now You Know Who's Visiting. 

Put That Data to Work.

Turn High-Intent 
Visitors Into 
Outreach

Reach out while they're 

still researching — before 

they talk to someone 

else.

Retarget ICP 
Visitors Across 
Channels

Run visitors who match 

your ICP but didn't 

convert in LinkedIn, 

Meta, or Google.

Connect Visitor 
Data to Revenue

Keep your CRM updated 

with companies and 

people showing intent 

See which channels 

actually drive pipeline — 

not just traffic.

Try Free for 30 Days

PAGE 5 OF 5

https://app.demandsense.com/sign-up?plan=9ea41db4-244b-4526-b17a-c138fc0482fa&product=9ea23d97-3503-4cfa-96c9-9ca611d3b4c5&_gl=1*14n5ufj*_gcl_au*MjEzNTI1NTcwLjE3NjM0NzUzNjcuMTkyMzQ4MTQ1OC4xNzY5MzYwNzI5LjE3NjkzNjA3Mjg.*_ga*MTAwOTM3NTg1MS4xNzYzNDc1MzY3*_ga_YECBM1N298*czE3Njk3NzEyMTkkbzE0NCRnMSR0MTc2OTc3MTQ1NiRqNjAkbDAkaDA.&utm_source=email&utm_medium=visitor+report&utm_id=WebID+Report

